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                                                                  ABSTRACT  
This is a research proposal which seeks to find out the effects of corporate social responsibility 
on the performance of Equity bank Moi Avenue branch. The study seeks to find out the 
relationship between the banks CSR activities and the banks overall performance. There are 
some factors which influence the two variables such as: Organizational guidance, environmental 
factors, ethical practices and human rights. All these factors contribute to the success or failure of 
the CSR actions and also performance of the organization as a whole. Specific objectives 
include: To establish the effect that the environment has on CSR, to investigate the effect of 
ethical practices on CSR and lastly to find out how CSR affects the performance of Equity bank. 
The target population was the Equity bank employees. They were considered for the study 
because they are actively involved in the banks daily operations. The researcher used stratified 
random technique. This is where employees from all the job categories were selected to give a 
total sample size of 5 employees. Stratified random sampling enables the researcher to control 
the sample size. This sample size will be 10 percent the total number of employees from each job 
groups. Questionnaires were used to collect the data. The questions were open ended and 
enclosed. Data was collected and analyzed through tables, pie charts and bar graphs. From this 
study it is recommended that Equity bank should ensure that the employees understand the 
relationship between the banks performance and its CSR activities this is because the overall 
results affect the bank as a whole. 
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CHAPTER ONE: INTRODUCTION 
1.0 Introduction   
The following chapter introduces us to the area of study. Through this chapter we get to 
understand why the research is being conducted where it’s being conducted, the scope it intends 
to cover and lastly the importance of this research.   
1.1 Background   
Corporate social responsibility (CSR) is a statement with many definitions and practices. It is a 
concept that is defined differently by very many scholars. CSR attempts to address various topics 
which affects people.  
According to Crowther and Aras (2008) CSR is a concept whereby companies integrate social 
and environmental concerns in their interactions with their stakeholders on a voluntary basis. As 
defined above organizations aim to connect with the society through CSR. This is because an 
interaction with the various stakeholders allows them to access and also know their markets. In 
our case, Equity bank is well known for its CSR activities. The main CSR activity that Equity 
bank does is the Wings to fly program.   
In the year 2011 the Equity Group Foundation launched the Wings to fly program with the 
support of The MasterCard Foundation. Their main aim is to offer scholarship to high school 
students who come from marginalized areas in Kenya who are financially challenged. The main 
aim of the program is to provide a bright future to those who need help. Also the program puts 
emphasis of the development of skills so as to help the students to succeed not only in high 
school but also beyond that stage in their lives. The potential candidates are selected through a 
transparent and community owned selection process.   
1.2 Statement of the Problem   
In Kenya many organizations have embraced CSR activities in the recent years as compared to 
the past. In the banking sector, Equity bank has been noted due to the changes its CSR activities 
have caused in the community. There are various factors which influence the CSR activities 
which end up affecting the organizations performance in the long run. Some of them include: 
Organizational guidance, environmental factors, ethical practices and human rights. All these 
factors contribute to the performance of CSR activities and also performance of the organization 
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as a whole. This case study seeks to establish the effects of CSR on the performance of Equity 
bank Moi Avenue branch.   
1.3 Objectives   
The purpose of the study was to investigate the effects of corporate social responsibility on the 
performance of Equity bank Moi Avenue branch.  
1.3.1 Specific Objectives   
1. To establish the effect that the environment has on corporate social responsibility.  
2. To investigate the effects of ethical practices on corporate social responsibility.  
3. To determine how corporate social responsibility affects the performance of Equity bank,  
Moi avenue branch.  
1.4 Research Questions   
1. What effect does the environment have on corporate social responsibility?  
2. How do ethical practices influence corporate social responsibility?  
3. How does corporate social responsibility affect the performance of Equity bank, Moi 
avenue branch?  
1.5 Justification or Significance of the study   
The study is undertaken to investigate the effects of CSR on the performance of Equity Bank, 
Moi avenue branch, Nairobi. CSR activities are very important both to the organization and 
also the society as a whole. Results obtained from corporate social responsibility activities 
have an impact on the organizations performance. Through this research Equity bank will be 
able to know how CSR impacts on its performance as a whole.  
The findings of the research report will be of great help and importance to various groups as 
follows. It will help the top management in the bank to understand the needs and demands of 
the society in which they operate and also if its CSR activities are beneficial or not. This will 
play a major role when deciding which CSR activities are beneficial.  
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The government and company policy makers will utilize the finding for the new policy 
consideration especially to the environment concern and this will enable them to establish 
various strategies so that organizations can have reasonable CSR activities.  
The stakeholders of the organization operating in business and society at large will benefit 
significantly in terms of information provided on CSR, knowledge and awareness of social 
issues, environmental safety, health issues and other important areas in CSR.  
      1.6 Scope of the study   
The research was confined to Moi Avenue branch, Nairobi, in the month of March 2018 to 
August 2018. The target population includes the employees of the Moi Avenue branch, 
Nairobi.  
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CHAPTER TWO: LITERATURE REVIEW 
2.0 Introduction   
This chapter will focus on explaining the various effects of CSR on performance of Equity bank 
Moi Avenue branch by reviewing the theoretical and empirical literature reviews. This chapter 
will also focus on the various variables such as the environment, ethical practices and lastly the 
relationship between CSR and organization performance. This chapter also focuses on the 
conceptual framework.  
2.1 Theoretical Literature Review   
2.1.1 Integrative Theory   
According to Preston And Post (1975), this theory looks at how a business combines social 
demands and its policies. The theory argues that businesses depend on society for them to grow. 
Societal and environmental factors contribute to how businesses interact with the society as a 
whole. This has made corporates to take societal demands seriously and to also include the 
society’s demands in their operations. As a consequence, corporate management should take into 
account social demands and integrate them in such a way that the business operates in 
accordance with social values.  
2.1.2 Ethical Theory   
This theory focuses on the ethical values (right or wrong) that build the relationship between 
businesses and the society. Phillips (2003) suggested introducing the fairness principle of fair 
play, mutual benefit, justice, cooperation, sacrifice, free possibility and voluntary acceptance of 
the benefits of cooperative schemes. This theory aims to provide a level ground on how to go 
about CSR activities without causing damage to other stakeholders involved.  
2.1.3 Stakeholders Theory   
According to Phillips (2003), a very basic theory to CSR is the stakeholders theory .It asserts that 
managers must satisfy a variety of constituents (workers, customers, suppliers and local 
community organizations) who can influence a firms outcomes and performance as a whole. It 
attempts to explain the various bodies the businesses are answerable to. 
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2.2 Empirical Literature Review   
2.2.1 The Environment   
In this study we seek to find out the effects of CSR on performance of Equity bank .From the 
research objectives it is noted that the environment is a variable which affects CSR activities of 
the organization .Equity banks CSR activities impacts greatly on their performance as seen in 
their reports .This clearly shows the relationship between CSR and the general environment and 
how it affects organizations performance.  
According to Oghojafor (1998), in management, the word “Environment” does not necessarily 
mean physical surroundings, but it is used to describe all those influences that bear upon the 
individual organizations. The environment in which businesses operates is known as the business 
environment .The factors which influence the business environment are: Social, technological, 
legal and political factors.  
CSR activities fall under the external environment this is mainly because it falls under the social 
activities that the organization does for the society hence the name environmental CSR. 
Environmental CSR activities aim to reduce any damaging effects on the environment from 
business processes .There are various factors that influence environmental CSR such as market 
forces, labor forces, and political forces. According to Zafar (2013), main activities involved in 
environmental CSR are energy, water use, waste management, recycling, emissions, eco-friendly 
offices and working space and lastly business travel policies.  
In the case of banks they are mainly service providers. Their main concern is how they relate 
with the environment on social grounds. How they relate with the community, matters a lot to the 
local community. Equity bank Moi Avenue branch ensures that its waste is managed 
accordingly. They have provided bins in their premises and also outside to ensure a clean 
environment. As a bank they have also undertaken the responsibility of maintaining the flowers 
outside the bank they ensure that the flowers are well manicured and are presentable at all times. 
This shows that they are keen on their environment both internally and externally. 
Oluremi and Gbenga (2011) asserted that business organization that wants to succeed must 
develop a clear understanding of the trends of business environment and forces that shape 
competition. Adeoye (2012) was in support as he opinioned that the dynamic and rapidly 
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changing environment in which most business organizations compete is important that 
organizations maintain their performance measurement system through adoption of appropriate 
strategies that would provide information found to be relevant to the issues that are of paramount 
importance. As one might expect, the level of competition in a market affects the amount of 
environmental CSR activities firms undertake. This is because it ends up affecting how the 
organization is going to perform in the future.   
Due to the competition going on in the banking sector Equity bank has very great competition. 
They came up with the wings to fly program which aims to educate the people from poor 
backgrounds with the aim of eradicating poverty. Through the wings to fly program, the bank has 
managed to focus on its external environment which is the social aspect of its external 
environment. This improves the countries manpower and economic status. Equity bank puts the 
consumers’ needs first this has made them to be well known and also giving them a competitive 
advantage. Despite the fact that they have a good reputation the bank subjects people to rigorous 
processes when looking for suitable candidates who are eligible for the production. In some 
extreme situations there are also cases of corruption so you find that some people miss out due to 
malice and corruption.  
2.2.2 Ethical Practices   
The company is a system that is open to the environment governed by persons who live in 
specific contexts and are the bearers, in their performance of the function of corporate 
governance, of the aspirations, culture and morality that characterizes them, because they are part 
of a society that hopes or conceals these values and expresses them more or less strongly and 
consciously. The ethics we find in companies contain the same elements as the ethics in the 
socio-economic context in which they operate.   
According to the business dictionary (2009), business ethics are moral guidelines for the conduct 
of business based on notions of what is right, wrong and fair. Ethics in business allows 
businesses to conduct themselves respectfully and according to the regulations that have been set.  
Employee’s perception that their firm has an ethical culture according to Ferral, (2008) helps in 
molding employee behaviors and perceptions that foster their commitment to work. It is 
absolutely necessary that employees at all levels in a given organization share a common vision 
of trust. Rossouw (2004) observed that the influence of higher levels of trust predominant 
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amongst employees cannot be over-emphasized because it create enabling environment for 
employee’s commitment in their operations. It has also been noted that investor decisions are 
also influenced by the ethic reputation of the business. Zineldin (2006) sees banking institutions 
not merely as profit-making entities but also as moral agents that are accountable for their 
conduct to their investors and partners. Investor’s loyalty and trust is enhanced following the 
result of observed adherence to banking ethical practices which is manifested by keeping to 
promises and faithfully delivering of its services to customers. Ferral, et al (2008) observed that 
organizational relationship with its investors must rest on dependability, trust and commitment 
that evolve around principles and values that investors find acceptable. Therefore, organizations 
must strive to attract investors trust and confidence for enhanced performance. This shows that 
organizations have to ensure that all those they do business with have to ethical so as to get good 
performance.  
As banking institution it is the obligation of Equity bank to engage in ethical practices which will 
aid in their performance. This is especially when conducting their CSR activities which are to 
benefit the society and also their performance.  
The CSR voluntary guidelines (2009) have very rightly provided that government systems of a 
company should be underpinned by ethics, transparency and accountability. Businesses should 
not engage in business practices that are abusive, unfair, corrupt or anti-competitive. A company 
can make CSR work ethically by institutionalizing ethics. This can be done by communicating 
the code of ethics to employees, formally training employees on it, employees can be taught how 
to deal with ethical challenges, implementing a code of ethics strongly, ensuring the code of 
ethics is temporary and lastly ensuring that the company leadership adheres to the highest ethical 
standards. By implementing some of those measures above, business are more likely to engage in 
ethical practices when undertaking their activities.  
Porter (2006), maintains that business leaders can no longer avoid the problem of CSR because 
public opinion is now aware of the social damages caused by the activities of various 
organizations. This means that only systematic pressure from society can force companies to 
critically come to terms with the problem of identifying and implementing responsible behavior. 
In fact heightened corporate attention to CSR has not been entirely voluntary. Many companies 
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awoke to it only after being surprised by public responses to issues they had not previously 
though were part of their business responsibilities.  
Hofstede (1984) contends that organizations rarely develop an ethical culture except it when has 
achieved adequate financial performance in terms of profits. Businesses with greater resources 
regardless of their staff size have the means to practice social responsibility while serving their 
customers, valuing their employees and establishing trust with the public (Hofstede, 1984).  
Therefore, ethics in management perspective is morally driven; it tends to strike a balance 
between “right” and “wrong”. Ethics according to Abara, (2014)  is  torch on moral 
consciousness and morality of organization, and it involve all managerial activities, 
responsibilities, authorities and expectations that have to do with value judgment; good or bad. 
Organizations should not undermine the place of ethics in their day-to-day planning, directing, 
controlling, organizing and communicating functions for enhanced performance in their 
operations. 
Ethical proclamations are unfeasible, which translates to cosmetic behavior, permeated with 
superficiality often adopted by organizations with the sole scope of creating or building an 
image, are of no use to the company or to the society.  
2.2.3 Corporate Social Responsibility and Performance 
In developing countries, governments need to address key issues such as sustainable 
development and poverty reduction which are the main issues that are affecting the people. 
However, governments cannot do this alone without the help of private organizations. CSR is 
being used by private organizations so as to address the various issues that are affecting the 
people.  
According to Pranjali (2011) The World Business Council for Sustainable Development 
describes CSR as a contribution to sustainable economic development. The banking industry in 
Kenya is part of the private sector which contributes to the society through their CSR activities. 
The idea is to use your company’s unique capabilities in supporting social causes, so as to 
improve the organizations competitive context at the same time. According to Porter (2005) who 
says successful executive or leaders know that CSR is inevitable and their long term success is 
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based on continued good relationship with the society.  The banks are keener because they have 
to do extra in order to satisfy the multiplicity of stakeholders.  
According to Nwankwo (1991) he points the advantages of CSR as, maximizing profit to 
shareholders who are the real owners of the business, maintaining optimal liquidity for 
depositors, Complying with regulators demand, Satisfying the deficit sector demand for credits, 
contributing to the development of the economy and Satisfying the needs of the immediate 
community in which they operate. CSR is being used today to establish good rapport with the 
public according to Nolan, Norton and Co (2009). CSR is mainly being used by organizations to 
create a good reputation for themselves. CSR is also practiced because customers as well as 
governments today are demanding more ethical behaviors from organizations. In response, 
corporations are volunteering themselves to incorporate CSR as part of their business strategies, 
mission statement and values in multiple domains, respecting labor and environmental laws, 
while taking care of the contradictory interest of various stake holders according to Kashyap 
(2006). CSR actions also help companies to attract and retain not only customers but also 
motivate employees, which in turn ensure long-term survival of the business. 
 Drumright (1996) supported that companies with sound CSR actions developed positive social 
identity and enjoyed increased loyalty from both customers and employees. CSR actions are also 
often associated with better financial performance of the organizations. Margolis (2001) has 
found significant positive relationship between CSR and corporate financial performance. 
Research has shown that companies that care for the environment and exhibit good CSR 
practices experience increased consumer purchase preference in addition to increased investment 
appeal according to Gildea (1994) and Zaman (1996). For banks to produce relevant services and 
products, they must carry out a study to get information from their customer on their perceptions 
towards their business operations particularly their quality of services rendered to increase 
customer satisfaction and ultimately their loyalty by offering a variety of products according to 
customers expectation.   
2.3 Summary and Research Gaps   
From the research above it is clear to state that CSR activities have an impact on the society and 
the company itself .Equity bank Moi, Avenue branch Nairobi participates greatly in their CSR 
activity which is mainly the Wings to fly program amongst despite the success of the program 
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some people in the community still feel that the program is corrupt and that the other activities 
they undertake are just for publicity.  
2.4 Conceptual Framework   
Figure 2.1 Conceptual Framework                                                             Dependent Variable  
Independent Variable   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Environment 
 
 
Ethical practices  
 
 
 
Corporate social 
responsibilities and 
performance  
 
Waste management  
 
 
 
Transparency and 
accountability  
 
 
 
Profitability  
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                  CHAPTER THREE: RESEARCH DESIGN AND METHODOLOGY   
3.0 Introduction   
This chapter discusses the procedure to be undertaken in accomplishing the study. It constitutes 
the research design, the target population, sample size, data collection methods and instruments, 
reliability and validity and data analysis methods and procedures.  
3.1 Research Design   
The method of research used is a case study. A case study is a method that enables a researcher 
to closely examine data within a specific context. This method selects a small geographical area 
or a very limited number of individuals as the subject of study. (Campbell, 1975). The research 
design used in this research is descriptive research design. According to Burns and Grove (2003); 
descriptive research design provides a picture of a situation as it naturally happens. It is used to 
validate a current practice and make judgment and also develop other theories for the purpose of 
a study.  
3.2 Target Population   
Equity bank Moi Avenue branch Nairobi has 50 employees that is excluding the cleaners and 
security because their services are outsourced.  
Table 3.1 Target population   
Job category   Top level   Mid-level   Operational  
level  
Total  
Number   10  10  30  50  
Source: Author (2018)   
3.3 Sample and Sampling Techniques   
According to Hand (2008) a sample is a fine part of statistical population whose properties are 
studied to gain information about the whole population. Sample size is the set of respondents 
selected from a large population for the purpose of conducting the study. In this case the sample  
Size selected is of 5 employees. The sample will be selected through stratified random sampling 
Technique where employees from all the job categories will be selected to give a total sample 
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size of 5 employees’. Stratified random sampling enables the researcher to control the sample 
size. This Sample size will be 10 percent the total number of employees from each job groups.  
 
Table 3.2 Sample size  
Job category   Number of employees   Sample size in %  
Top level  10  1  
Mid-level  10  1  
Operational level   30  3  
  5  
Source: Author (2018)   
3.4 Instruments   
The instrument that is going to be used is a questionnaire. The questions shall be open ended and 
enclosed. Questionnaires are easy to analyze and administer and will be administered to the 
selected respondents.  
 
3.5   Pilot study   
The pilot study will be conducted at the Management University (money and banking class) to 
see whether the questionnaires are well structured and also to find out whether they will yield the 
required results.  
3.5.1 Validity   
The instrument choses (questionnaires) are very useful this is because they are time saving and 
easy to administer and they are likely to be returned. Also with questionnaires the researcher gets 
the needed answers.  
3.5.2 Reliability   
To determine the reliability of an instrument, the researcher will use pretest method in which the  
Same instrument (questionnaire) is given to the same people after a short period of time. The  
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Reliability of the test instrument can be estimated by examining the consistency of the responses 
between the two tests. A population between the two tests the sample size for pretesting the 
effectiveness of the instrument.  
3.6 Data Collection procedure   
The data collection method will be done mainly through the administration of a structured 
questionnaire. The questions shall be open ended and enclosed. Questionnaires are easy to 
Analyze and administer and will be administered to the selected respondents. 
3.7 Data analysis and presentation   
According to Jha (2008) data analysis is a process of evaluating data using analytical and logical  
reasoning examining critically each component of the data provided and then making deductions, 
extracting important variables, detecting errors and testing any underlying assumptions. Data will 
be presented in the form of questionnaires and data collected will be compiled and analyzed. 
Data analysis will involve presentation of the data into useful, clear and comprehensible form. 
The data collected will be processed into meaningful and relevant information, presented in form 
of piecharts and bar graphs.  
3.8 Ethical considerations  
This addresses how the participants were protected:  
3.8.1 Privacy  
Employees who participated in the research were not allowed to write their names on any part of 
the questionnaire. This is so as to protect their identity.  
3.8.2 Voluntary participation   
Only employees who volunteered to participate in the research were given questionnaires. No 
one was forced into anything.  
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CHAPTER FOUR: RESEARCH FINDINGS AND DISCUSSION 
4.0 Introduction   
This chapter discusses research findings and discussions consistent with the research objectives.  
The analysis will be represented in tables, graphs and pie charts.  
4.1 Presentation and Research Findings   
The study distributed 5 questionnaires to Equity employees of which all 5 of them were 
completed and returned. This represents a response rate. Mugenda (2009), confirmed that a rate 
which is above 50% is adequate for analysis. Out of the 5 returned, 1 was filled by the top level 
management, 1 was filled by mid-level management and 3 were filled by operational level 
management.  
Table 4.1 Response Rates   
Job Category  Number of employees  Percentage (%)  
Top level management  1  20  
Mid-level management  1  20  
Operation level Management  3  60  
Total  5  100  
 
Source (Author, 2018)  
The table 4.1 shows the response rates at which the questionnaires were answered. The top level 
management had a response rate of 20%, the mid-level management had a response rate of 20% 
and lastly the operation level management had a response rate of 60 %.  
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Figure 4.1 Response Rates   
 
 
Source (Author, 2018)  
The figure above (figure 4.2), shows a diagrammatic representation of the response rates from 
the respondents who answered the questionnaires.  
4.1.1 Gender of the respondents   
Table 4.1.1 Gender of the respondents  
Gender  Frequency   Percentage %  
Male 2  40  
Female  3  60  
Total  5  100  
Source (Author, 2018)  
The table above shows the response rates of the different genders .The male respondents were 
40% and the female respondents 60%. Gender imbalance did not influence the study in any way. 
The researcher saw best to get views form both genders. Below is a diagrammatic presentation of 
the gender findings.  
 
 
 
 
20% 
20% 60% 
Response Rates  
Top level management
Mid-level management
Operation level Management
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Figure 4.1.1 Gender of respondents   
 
 
 
Source (Author, 2018)  
4.1.2 Age distribution of respondents   
Table 4.1.2 Age distribution of respondents 
Age   Frequency   Percentage   
20-29  1  20%  
30-39  2  40%  
40-49  1  20%  
50-59  1  20%  
60-69  0  0  
Total  5  100%  
Source (Author, 2018)  
 
Table 4.1.2 above shows, the age of the respondents who participated in the study. The majorities 
were aged between 40-49 years which was 40%, then 20-29 years, 40-49 years and 50-59 years 
were at 20%. The ages between 60-69 years were the minority because they had no one.  
 
 
40% 
60% 
Gender of respondents 
Male
Female
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Figure 4.1.2 Age distribution of respondents   
 
Source (Author, 2018)  
 
The figure above shows the age distribution of respondents. The majorities were aged between 
40-49 years which was 40%, then 20-29 years, 40-49 years and 50-59 years were at 20%. The 
ages between 60-69 years were the minority because they had no one.  
Table 4.1.3 Level of education   
Level of education  Frequency  Percentage  
Certificate  0  0  
Diploma  1  20%  
Degree  2  40%  
Masters  1  20%  
PHD  1  20%  
Others  0  0  
Total  5  100%  
   
Source (Author, 2018)  
The table above shows that no one had done a certificate or any other course. Three people had 
done diploma, masters and PHD programs respectively which was at 20%. Lastly only 2 people 
had done Degrees which was at 40%.  
20% 
40% 
20% 
20% 
0% 
Age distribution  
20-29
30-39
40-49
50-59
60-69
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Figure 4.1.3 Level of education   
 
 
 
Source (Author, 2018)  
 
The figure above shows the level of education of the employees who answered the 
questionnaires. It shows that no one had done a certificate or any other course. Three people had 
done diploma, masters and PHD programs respectively which was at 20%. Lastly only 2 people 
had done Degrees which was at 40%. 
 4.1.4 Work experience   
The table and figure below (4.1.4) shows the number of years the employees have worked for the 
organization. Only 2 employees have work experience that ranges from 1-9 years and 20-29 
years respectively. 3 employees have work experience that ranges between 10-19years. None of 
the employees had work experience ranging between 30-39 years.  
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20% 20% 
0% 
Certificate Diploma Degree Masters PHD Others
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Table 4.1.4 Work experience   
Work experience   Frequency  Percentages  
1-9 years   1  20%  
10-19years   3  60%  
20-29 years   1  20%  
30-39years   0  0  
Total  5  100%  
Source (Author, 2018)  
Figure 4.1.4 Work experience   
 
 
 
Source (Author, 2018)  
4.1.5 Range of products and services   
The table and figure below (4.1.5) show the products and services that the bank provides. 60% of 
the employees believe that they provide all primary services provided by the banking sector. 
Another 20% believe that they also provide secondary services in the banking sector. Lastly 
another 20% believes that they also offer tertiary services in the banking sector.  
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Table 4.1.5 Range of products and services   
Products and services   Frequency   Percentages   
Primary   3  60%  
Secondary   1  20%  
Tertiary  1  20%  
Total  5  100%  
Source (Author, 2018)  
Figure 4.1.5 Range of products and services   
 
 
 
Source (Author, 2018)  
4.1.6 To establish the effects of CSR on the environment.  
In the table and figure below it is noted that 20% of the top level management and mid-level 
management respondents believe that the environment has a direct effect on CSR. While 60% of 
the operational level management strongly believes that the environment has an effect on CSR.  
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Table 4.1.6 Effects of the environment on CSR.  
Respondents  Frequency   Percentages   
Top level management   1  20%  
Mid-level management  1  20%  
Operation level management   3  60%  
Total  5  100%  
Source (Author, 2018)  
Figure 4.1.6 Effects of the environment on CSR.  
 
 
   
Source (Author, 2018)  
4.1.7 To investigate the effects of ethical practices on CSR   
In the table and figure below it is noted that 40% of the respondents believe that the bank 
frequently engages in ethical practices another 40% believes that the bank is occasionally 
governed by ethics and accountability. 20% of the respondents believe that the CSR activities of 
the bank are ethical. 
 
 
 
20% 
20% 60% 
Effects of the environment on CSR   
Top-level management
Mid-level management
Operation level management
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Table 4.1.7. Ethical practices   
Response rate   Frequency  Percentages  
Very frequently  1  20%  
Frequently   2  40%  
Occasionally   2  40%  
Rarely  0  0  
Never  0  0  
Total  5  100%  
Source (Author, 2018)  
Figure 4.1.7. Ethical practices   
 
 
Source (Author, 2018)  
4.1.8 To determine how CSR affects the performance of Equity bank, Moi avenue branch.  
In the table and figure below it is noted that 40% strongly agree that performance and CSR are 
related. Another 20% agree that the performance of the organization is greatly influenced by 
CSR. 20% were undecided meaning that they were not sure that performance and CSR were 
related. Lastly 20% disagreed that CSR affects performance.  
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Table 4.1.8. Performance   
Response rate   Frequency  Percentage   
Strongly agree  2 40%  
Agree  1  20%  
Undecided  1  20%  
Strongly disagree  0  0  
Disagree  1  20%  
Total   5  100%  
Source (Author, 2018)  
Figure 4.1.8 performance   
 
Source (Author, 2018)  
4.2 Limitations of the study   
4.2.1 Uncooperative respondents.  
Some of the respondents who were given the questionnaires were not willing to answer the 
questionnaires. This was mainly due to fear of victimization from the authorities. This made it 
difficult to collect the data that was required. This was solved by assuring them the purpose of 
the research and also providing the option of anonymity when answering the questionnaires.  
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20% 
0% 
20% 
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4.2.2 Confidentiality  
This is mainly on the part of the organization. This is because some thought that the research was 
trying to expose them to the public. This made it difficult to collect the data. This was solved by 
providing letter from the University stating clearly the purpose of the research. 
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CHAPTER FIVE 
SUMMARY OF FINDINGS, CONCLUSION AND RECOMMENDATIONS 
5.0 Introduction   
This chapter consists of the summary of major findings, answers to research questions, 
conclusion and recommendation of the study. 
5.1 Summary of findings   
The research was carried out Equity bank Moi Avenue branch. The main aim was to find out the 
effects of CSR on the performance of the bank. Questionnaires were administered and they were 
completed and returned. Simple stratified sampling was used whereby data was collected from 
different groups of employees working at Equity bank.  
In the first objective it was observed that majority of the employees believe that CSR has an 
effect (positive and negative) on the environment. This ends up affecting how the relationship 
between the banks and the community hence affecting performance.  
In the second objective it was noted that the frequency at which the bank engages in ethical CSR 
practices was 40%. This shows that the bank occasionally deviates from ethical practices. This 
mainly occurs when it comes to the selection of the wings to fly candidates.  
In the third objective it was found that many employees do not understand the relationship 
between performance and CSR. They find it difficult to know connect the relationship between 
the two variables. Due to this performance of the bank ends up being affected.  
 
5.2 Recommendations   
Based on the research findings, Equity bank should try to ensure that their CSR activity benefits 
both the society and the company equally. We have seen that the environment does have an 
impact on the CSR activities of the organization. It is the banks business to ensure that their CSR 
activities are relevant and helpful this will highly impact on their performance positively. They 
should also focus on educating their employees on the benefits of good ethical practices when 
conducting CSR activities. This will allow the employees to do the activities with a lot of 
keenness and fairness. Lastly, they should conduct CSR activities which enhance their 
performance in terms of profits and great success. Although the Wings to fly program has been 
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good for their image, they should look into other CSR activities which will increase their 
profitability. This is mainly so as to increase their profitability and market share.  
5.3 Conclusions   
The case study was carried out to determine the effects of CSR on the performance of Equity 
bank. The first objective, the study sought to determine the effects that the environment has on 
CSR. One primary function of CSR is the environment. Environmental CSR activities aim to 
reduce any damaging effects on the environment from business processes .There are various 
factors that influence environmental CSR such as market forces, labor forces, and political 
forces. It is noted that the environment and CSR have a direct relationship. When their 
relationship is affected, the performance of the bank is likely to be affected.  
The second objective sought to determine the effects of ethical practices on CSR. Most business 
people rely upon their own consciousness in making business decisions. However, business 
people are also affected by their superiors and immediate colleagues when making business 
decisions and may feel pressurized to behave unethically when seeking to make profits. In 
conclusion we can say that for a business to behave ethically they have to abide by the laws and 
also by the code of ethics that they have .This will encourage more businesses to participate in 
ethical practices when conducting CSR activities.  
The third and last objective sought to find out how CSR activities affect the performance of 
Equity. Many studies have revealed that CSR is positively associated with corporate 
performance. CSR contributes to the development of a favorable company image, enabling the 
firm to secure critical resources, enhance product competitiveness, and boost employee 
productivity.  
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APPENDIX  
APPENDIX I: LETTER TO RESPONDENTS  
The Management University of Africa   
Bachelors of Management and leadership,  
P.O.BOX, 29677-00100 Nairobi,  
KENYA.  
APRIL, 2018.  
 
RE: REQUEST TO FILL QUESTIONNAIRE 
Dear Respondent,  
I am a student of the Management University of Africa pursuing a Degree in Bachelor of 
Management and leadership, conducting a study on the effects of corporate social responsibility 
on the performance of Equity bank Moi Avenue branch, Nairobi. As part of my course 
requirement. I hereby kindly request your opinion on the questionnaire. This study is purely 
academic and your views and opinions will be treated with utmost confidentiality. Kindly do not 
write your name anywhere on the questionnaire. Please complete the questionnaire by ticking the 
most appropriate answers in the spaces provided.  
Thank You.  
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APPENDIX 2: QUESTIONNAIRE  
Hello I am a student at The Management University of Africa taking Bachelors of Management 
and Leadership .I am required to conduct a study for the award of a degree.  
Instructions   
• Kindly do not write your name on any part of this questionnaire   
• Follow the instructions provided in each section   
• Fill the questions accordingly   
SECTION A   
Instructions:  Use a tick () to indicate your answer.  
1. Indicate your gender  : 
Female                Male  
2. Indicate your age bracket : 
             20-29                  30-39                       40-49                50-59                   60-69  
3. Indicate your highest level of education : 
Certificate            Diploma              Degree                  Masters                 PHD  
Others  
4. Indicate the approximate number of years that you have worked in the organization : 
1-9Years               10-19 Years          20-29 Years          30-39 Years  
5. Indicate the range of products or services offered : 
       Primary      Secondary      Tertiary 
SECTION B: THE ENVIRONMENT   
1) Does the environment have an impact on CSR?  
 
Yes                                       No  
 
Explain  
………………………………………………………………………………………… 
………………………………………………………………………………………… 
………………………………………………………………………………………….  
 
2) To what extent does the bank provide environment friendly products and services?  
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Great extent                                        Not at all 
 
Less extent  
 
3) How do you rate the effect that the environment has on CSR. 
 
Very high                      Moderate                  Poor                 High            
Low 
 
SECTION C  
Kindly use a tick () to show the degree of occurrence of the following statements. To 
investigate the effects of ethical practices on CSR   
Statements.  very 
frequently  
 
frequently  
 
Occasionally  
 
Rarely  
 
Never  
 
The CSR activities done by the bank are 
ethical.  
     
The CSR activities protect the welfare of 
the society.  
     
The CSR activities are governed by ethics, 
transparency and accountability.  
     
The code of ethics is communicated to the 
employees accordingly.  
     
The employees are regularly trained on 
how to deal with ethical challenges.  
     
 
SECTION D  
Kindly use a tick ( ) to show the degree of occurrence of the following statements.  
To determine how CSR affects the performance of Equity bank, Moi avenue branch.  
Statements.  Strongly  
agree  
 
Agree  
 
Undecided  
 
Strongly  
disagree  
 
Disagree  
 
The CSR activities contribute to how an 
organization performs.  
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The employees understand how the CSR 
activities work.  
     
The bank performs well as compared to its 
competitors.  
     
The banks CSR activity increases its 
profitability.  
     
There is good communication between the 
bank and the community about its CSR 
activities.  
     
 
 
 
 
